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Summary 
This article examines the implementation problems of media-text 
discursive positions in the digital context, the means of strategies 
and scenarios for presenting and evaluating information, and 
image creation. The literal content of a media text often does not 
consist of a set of separate meanings of such a statement's 
components. Such a meanings' asymmetry of assessments can lead 
to ambiguity and cultural misunderstandings of the media content. 
All this makes it vital to create effective teaching techniques and 
modern courses in the media field. This study aims to establish the 
effectiveness of the training course “Media text creation 
technologies in the digital context” using a cognitive-pragmatic 
approach to the presentation of complex material; to show the 
relevance of pragmatic theories that form a positive attitude to the 
study of linguistic theory and its use in the digital media 
environment. The main one in the research methods' complex is 
the method of an experiment; analysis and synthesis are used to 
analyze theoretical material; during the pedagogical experiment, 
methods of observation, questionnaires, statistical methods are 
used. The hypothesis is that the cognitively and pragmatically 
oriented approach to media text are balancing the perception and 
retranslation of the message and its quality in digital media. The 
result indicates the determination of the “Media text creation 
technologies in the digital context” training course importance, 
which is aimed at the study of text-forming technologies in the 
digital context in a cognitively and pragmatically oriented way. 
The students' results show that the increase in performance and 
general satisfaction with the applying innovation in teaching 
complex and new material indicates that respondents felt a 
significant improvement in understanding and perception of the 
texts' pragmatics. The development and implementation of 
innovative pedagogical technologies that improve and facilitate 
the learning of the theory and practice of working with media-text 
in the digital context remain promising. 
Keywords: 
Pragmatics, Cognitive Linguistics, Prepositions, Semantics, 
Communication, Media Text, Digitalization. 

1. Introduction 

Society has common social platforms where media run. 
These digital spaces allow us not only to provide 
information but also to communicate. Language becomes 
one of the main tools that play a significant role in the 
creation, interpretation, and perception of media, as well as 
defining the authenticity of each community [1; 2]. In the 

face of declaring such an identity, each community, culture, 
and people cherish their authenticity, possessing a set of 
values, habits, and norms that they consider special and 
worthy of transmitting. For example, Kecskes [3] notes that 
British society considers maximal ingenuity is more 
essential than maximal generosity. As for Mediterranean 
cultures, they prefer the maximal generosity to the 
maximum of delicacy [3]. That is why it is such an 
important research problem to organize courses and 
programs that focus on the pragmatic and cognitive aspects 
of media text production, with special attention paid to 
digital media as specific genres of new media. 

The professors in the linguistics, social communications, 
and journalism fields are also constantly scouting for 
innovations to improve the most difficult topics and schools 
of science to assimilate and practice. These include the 
problems of pragmatics in text organization [4], as well as 
the cognitive-pragmatic approach to translating and 
adapting media texts across cultures and perception types 
[5] and mind figures [6]. 

Media texts provide interactive communication between 
people to be successful. The author must take into account 
the interests, understand the cultural and mental 
characteristics of the audience, and correctly transmit them 
into the media space. These are the roles played by 
pragmatics and cognitive science, not only as branches of 
linguistics but also by modern technological tools in the 
digital dimension. These are contextual factors and 
linguistic elements that interact to interpret the statement. 
All of them allow the audience not only to understand the 
goals and intentions of the author but also his emotional 
attunement and intention [7]. The importance of the 
cognitive-pragmatic aspect goes beyond the mere 
interaction between people. It is vital for the transmitting of 
new meanings to the community's traditions and ways of 
thinking. It is important for expanding the audience through 
various representatives of different cultures and social 
groups. 

That is why it remains promising to explore the ways of 
introducing new academic disciplines that keep the focus on 
new theoretical discoveries and their practical application 
in the high-tech space of being.   
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This research aims to establish the effectiveness of using 
the learning potential of the cognitive-pragmatic approach 
to teaching. The aim involves the following tasks: 

- to establish the level of student's performance during 
the creating media text technology in the digital context; 

- to analyze the structure and content of the course, to 
show the students' motivation for learning; 

- to find out how the course content helped students in 
learning new material and acquiring new practical skills.   

2. Literature review 

The opportunities for innovation at the methodological, 
academic, and research levels are the subject of intense 
discussion in contemporary pedagogy [8; 9]. Teaching 
methods in applied linguistics are being explored, and the 
operational arsenal of cognitive and pragmalinguistics is 
being used [10]. 

The introduction of a detailed analysis and practice of 
media text creation on digital media platforms is a specific 
research area [11; 12]. The positive and negative intensities 
of texts, their pragmatics, and peculiarities of representation 
to the digital dimension are considered: mise-en-scene, guilt 
pictures using images, cutting interview fragments into new 
verbal sequences [13]. The study of media communication 
as a not purely verbal phenomenon but as a plurality of 
codes [14] suggests the actualization of new meanings, 
senses, and messages [15].  Media do not convey a picture 
of reality as it is – the media shape the reality around them 
in such a way that they become the most integral part of the 
media reality. 

Under such conditions, it is important to learn how to 
use the pragmatics and cognitive science tools at the media 
text creation and promotion level. The use of methods based 
on the cognitive-pragmatic approach is a popular practice in 
modern digital media, so they began to be actively 
addressed in pedagogy and linguistics [16]. The 
development of techniques for effective and rapid 
engagement of interviewing techniques [7], a high-level 
foreign language acquisition [17; 18], an implementation of 
effective techniques in complex translation cases and 
practices [1] are important research areas. 

The research areas that deserve special attention are 
those, which are concerning the problem of research on the 
digitalization and digital transformation of artworks, 
information indexing, art history, and publicity 
digitalization [19; 20]. 

3. Materials and Methods 

To conduct the study and analyze its results, a 
comprehensive approach was applied. Descriptive, analysis, 
and synthesis methods were involved to describe and 
systematize the course training material. This approach will 

allow using theoretical research as a source of information. 
The methods of experiment and respondents' interviewing 
were actively used during the survey. The statistical method 
was used to present the data, description, and analysis of the 
survey results as a statistical description in tables (Table 1, 
Table 2, Table 3) and figures (Figure 1, Figure 2). 

Introduction of the new course and data collection was 
conducted from February 2021 to June 2020 (1st academic 
semester) at Zaporizhzhya National University students of 
the 3rd year of the first (bachelor) education level specialty 
061 Journalism, educational program “Editorial-publishing 
and media modeling” (Ukraine) and Lviv National 
University named after Ivan Franko, specialty 061 
Journalism, educational program “Journalism” (Ukraine). 

Forty-two students were involved in the experiment. All 
participants were combined into 2 experimental groups 
(EG), where EG1 included 20 students and EG2 - 22 
students. EG1 studied the course at Zaporizhzhya National 
University, and EG2 - at the Lviv National University 
named after Ivan Franko. 

All groups used teaching methods and learning 
materials that considered the digital media characteristics 
and contained the achievements of a cognitive-pragmatic 
approach to the study, production, and transformation of 
media text. At each stage of the experiment, each group was 
assessed on their performance in the “Technology of media 
text creation...” discipline. 

All respondents voluntarily agreed to participate in the 
experiment. The data provided by the respondents are 
presented with consent, and the research team guaranteed 
the confidentiality and anonymity of the participants. Their 
personal information will not be disclosed. 

The research was divided into ІІІ stages. The first stage 
was a preliminary familiarization with the materials and 
methods of teaching and controlling thematic clusters. At 
the end of the I stage, there was a test of the respondent's 
success in the “ Technology of media text creation...” 
course. The aim was to determine the knowledge and skills 
level, the need for repeating, and additional consideration 
of difficult points, as well as questionnaires and personal 
data, were collected. 

At the II stage, the learning process continued, using 
interactive methods, innovations in the planning and 
thematic content of the course, was introduced a form of 
work with the creative project. All this was based on 
considering the media text in the digital context from 
cognitive and pragmatic viewpoints. At the end of the II 
stage, we introduced a control test of student success. The 
research team also collected and analyzed the data, which is 
expected to be used later as instructions for further 
transformation of the educational process. We continue to 
look for answers to the main research questions. 

At the III (final) stage, also was held the final check-up 
work and students' survey on their evaluation of the courses' 
thematic content and the project method. The students' 
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motivation rating for the study of media text creation 
technology from the positions of pragmalinguistics and 
cognitive linguistics was created. The data obtained during 
the survey are processed and used. In the future, they can be 
useful for creating educational disciplines of this type and 
for answering problematic research questions in pedagogy, 
linguistics, and social communications. 

Some of the research disadvantages include the small 
number of respondents to draw general conclusions. There 
is also a time constraint - the course lasts within one 
academic semester.  

4. Results 

During the research experiment, there was introduced a 
special training course “Technology of media text creation 
in the digital context”. Within its framework, there were 
introduced several thematic clusters, which were 
implemented through innovative teaching methods, the 
realization of creative projects related to the possibilities of 
the cognitive and pragmatic approach. Their effectiveness 
is assessed at the end of the experiment by the students 
themselves. The control was carried out in 3 stages. The 
tests and changes were presented gradually, becoming more 
complicated based on the completion of the study of the 
topic. 

Stage 1 introduces the respondents to the main thematic 
clusters of the course: “Strategies of creating a media text,” 
“Basic characteristics of a media text,” “Intertextuality and 
speech consciousness.” The use of the cognitive-pragmatic 
approach to the analysis and structuring of media text in 
digital media should be considered precisely from the 
position of formulating and reproducing models. These are 
4 strategies [21] that can be used during interviews, in texts 
where quotations, dialogic speech, and the intertextuality 
position are used (see Fig. 1).  

   

Fig. 1. Model for structuring a media text 

Source: [21] 

These 4 general strategies represent the work on image 
building in the media. Strategy 1 involves a politeness 
strategy used among strangers (negative politeness). 
Strategy 2 (bald-on-record) serves to convey specific, quite 
often factual information; Strategy 3 manifests positive 
politeness used, for example, between friends. Strategy 4 
“off-record” is unconscious actions (cultural codes' phrases, 
communication dictated by tradition). Students learn to 
analyze the use of such strategies from examples, determine 
their content, genre specificity, and peculiarities. They find 
examples in the world media (not only Ukrainian), analyze 
them, and give their characteristics and recommendations. 
At the final stage of the thematic cluster, they learn to 
produce media texts of different models independently. 

At the end of the I stage, there was a control of 
knowledge and skills within the framework of the discipline. 
The assessment was carried out on a 100-point system, and 
the results were submitted in percentage ratio. 

Table 1: Stage I. Results of students' performance in the experimental 
groups  

 Unsatisfactory Satisfactory Good  Excellent 

EG 1 13 % 27 % 42 % 8% 

EG 2 6 % 30% 44% 20 % 

 
The test results of the first stage showed that, despite the 

rather complex material in this thematic cluster, the test 
revealed positive points. However, this is a hard topic for 
students, which showed some gaps in knowledge and 
practical skills in media text modeling. Overall, respondents 
scored 50% “good” and “excellent” in EG1 and 64% “good” 
and “excellent” in EG2. It should be noted that creating 
one's texts using appropriate models with a good grade 
point average caused particular difficulties. For a media text 
on digital platforms, it is primarily the number of fans, 
readers, availability of comments, and discussions (on 
average, 14% of respondents did well on this task). 

In addition, all respondents, at the initial stage, in the 
majority, have a fairly high motivation to learn and a good 
level of knowledge (9.5% have a score of “unsatisfactory”). 
Students showed a sufficient level of theoretical knowledge. 
It made them more prepared to implement their knowledge 
in practice. 

At the second stage of the experiment, the following 
thematic clusters were involved in the teaching process: 
“Quotation in media text”, “Functions of quotation in media 
text: substitution, illustration, argumentation”; “Hidden 
quotations in media text”. 

Teaching new theoretical material, finding and 
analyzing examples of such media texts while creating their 
own corresponds to the students' attempt to form their 
professional level; to realize their own needs. In this context, 
weaknesses and difficult thematic blocks should be 
identified. Then, the teachers had the opportunity to 
reconfigure instructional technology, modify practical 

• Strategy 4• Strategy 3

• Strategy 2• Strategy 1

Negative 
politeness

Bald-on-
record

Off-record
Positive 

politeness
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materials, and use the media-text modeling elements they 
had previously learned.  

In each session, respondents prepared examples of 
media text, theoretical materials, worked on creating small 
media projects, constantly consulted with teachers, received 
explanations and instructions for working with the learning 
material and the peculiarities of its presentation on digital 
platforms. The most used methods were paired work and 
group work on project activities. Everything was focused on 
the correct use of models and scenarios, presenting 
information ways, the choice of registers, and the quotations 
and argumentation usage in media scenarios. 

At the end of the II stage, there was a control test: 
students were instructed on the content and rules for 
completing the test, the specifics of working with creative 
assignments (see Table 2).  

Table 2: Stage II. Results of students' performance in the experimental 
groups  

 Unsatisfactory Satisfactory Good  Excellent 

EG 1 10 % 20 % 56 % 14% 

EG 2 5 % 25% 48% 22 % 

 
As a result, the changes in the students' progress 

obtained at the second stage, the number of positive results 
increased compared to the previous testing. The marks 
“excellent” and “good” were obtained in EG1 - 70%, EG2 
- 70%. In general, the number of positive marks increased 
on average by 13%. Moreover, the situation in both 
experimental groups was equalized. The number of positive 
evaluations steadily increased in both groups. 

At the III (final) stage, within the training course, 
practical tasks related to the implementation of creative 
projects are presented. The topics devoted to the speech 
situations of image creation; texts, where quotation as a 
separate manipulative technique is realized, are offered. The 
field of media models and scenarios in which an 
introduction to the digital space can attract the attention of 
the audience, increase the number of subscribers, and the 
media's influence is considered, analyzed, and shaped. 

Each practice session started with a discussion of the 
models, scenarios, and schemes to be used in the creative 
project. There was mainly group work, however, individual 
author's developments were also presented. This stage 
involved final testing (see Table 3).   

Table 3. Stage ІІІ. Results of students' performance in the experimental 
groups  

 Unsatisfactory Satisfactory Good  Excellent 

EG 1 8 % 20 % 52 % 20% 

EG 2 5 % 21% 49% 25% 

 
The final stage of the experiment summarizes the 

practicability of using the cognitive-pragmatic aspect for 

studying media text. The experiment participants 
demonstrated an improvement in their performance in 
learning media text in the digital context. Experiment 
participants' sophistication in analyzing and creating a 
media product increased by an average of 20%. 

Students were tested and assessed on the new academic 
discipline. Respondents were asked to choose the topics 
they found most useful and interesting. The answers to the 
questions were intended to help students give an informal 
assessment of their learning goals, professional priorities, 
and choice of course material. This approach should 
enhance professional development and increase the 
effectiveness of learning.  

The results of the survey were evaluated on a 10-point 
scale for each group separately (see Fig. 2). 

 

Fig 2. Topics ranking of the “Technology of media text creation” course 

According to the experiment results, the most useful and 
interesting for students was the topic of creating cultural and 
speech scenarios, modeling based on 4 strategies - 9 points 
out of 10. The concepts of intertextuality (EG1, EG2 - 5 
points out of 10) and the citation functions in media text 
(EG2 - 7 points, EG1 - 6 points out of 10) were also 
important for the respondents. The overall positive 
evaluation of the course (an average of 7 points out of 10) 
indicates the success of the “Technology of creating media 
text in the digital context” course introduction. 

At the III stage, a survey was also conducted to assess 
the students' motivation for studying the “Technology of 
media text creation” course and forms of its implementation. 
The assessment was carried out on a 10-point scale for each 
group separately (see Fig. 3). 

The survey results show that the priority motives for 
learning the course are disciplinary (EG1 - 8 points, EG2 - 
10 points) and professional-economic ones (EG1 - 7 points, 
EG2 - 6 points). To better understand how much the 
respondents are aware of their achievements and the 
benefits of learning media creativity using the cognitive-
pragmatic aspect, a motivation assessment was conducted.  
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Fig 3. Motivation for the course studying 

5. Discussion 

Systematic studies [6; 22; 23] raise the problem of applying 
the possibilities of cognitive and pragmalinguistics in 
teaching humanitarian field students. It is, firstly, a 
systematized approach to the problem of interpreting texts 
of different cultures and directions. Thus, in the study of 
media texts presented in Arabic and English, a motivated 
range record of common and different in the 
implementation of media text modeling strategies [7]. For 
example, in English, “negative politeness” strategies are 
used during the interview by 25% more often. Also, the 
authors identify the media person's orientation in the 
formation of such strategies as one of the important 
indicators of his professionalism. Our study showed the 
results of students' motivation to study complex academic 
disciplines, which are a crucial part of their future 
professional activities, the motive of professional growth on 
a 10-point scale averaged 5 points, and the motive of 
material success in professional activity through the use of 
new technologies was determined by an average of 7 points 
out of 10. 

While developing the methodology of fiction text 
pragmatic analysis [24], it was found that the key positions 
in the cognitive and pragmatic analysis of the text are 
several core concepts, such as general knowledge mental 
structures, text-specific mental structures, character 
construct, frame, positive face, and negative face, which 
should be relied upon when analyzing and translating media 
texts. The course, introduced for consideration, also 
presents these core concepts in a systematic and orderly 
manner. Therefore, it was important for students to study 
theoretical foundations and strategies for modeling media 
texts. Thus, the concept of “intertextuality” was evaluated 
as 5 points out of 10, the importance of studying and using 
the functions of quotation in a media text was 6 points out 
of 10. It indicates an overall positive attitude to the 
“Technology of media text creation in the digital context” 
course.  

 

6. Conclusion 

This research paper describes and analyzes the studies, 
which are part of a series of innovative pedagogical 
experiments, which aims to consider the introduction 
effectiveness of the new scientific discoveries in the 
educational paradigm. All these will not only modernize 
university education but also improve its quality. It will 
allow making students interested in the learning process; 
help them to get acquainted with the advanced currents of 
science and the main directions of the development of 
modern media, their active implementation in the digital 
space. The proposed course and methods make it possible 
to facilitate the media text study, to present better the 
practical component of text formation through the cognitive 
and pragmalinguistics apparatus. 

Application of cognitive linguistics capabilities in the 
process of learning a foreign (English) language turned out 
to be a systematic synthetic process, where the system of 
meanings, knowledge of communicative scripts of 
communication, cultural component, and the ability to 
express correctly, determine the features of meanings, genre 
and style are important. 

The results of the pedagogical experiment indicate that 
the participants felt an increase in performance (by 20% on 
average) and a positive impact on the cognitive-pragmatic 
aspect application in the media text consideration and 
analysis in the digital space. Even though none of the groups 
achieved fully positive results (only grades “good” and 
“excellent”), i.e., 100% achievement, it can be stated that 
there was an improvement in the professional skill and 
motivation of students to study complex theoretical material. 

Another important conclusion is that explanations, 
which are based on modern achievements of cognitive and 
pragmalinguistic linguistics, are a pedagogical tool to form 
the motivation and professional interest, can be a valuable 
contribution to the understanding of the media practice 
formation settings in the digital space. It opens many 
significant advantages for pedagogically oriented training 
courses over traditional approaches. 

In the future, the introduction of new modern training 
courses experience in the media education field, text 
linguistics, general linguistics, etc., should be continued. 
Experimental training projects with the participation of 
students with different levels of performance, different 
motivations for learning, and plans for the future - to create 
the most favorable conditions for the development of all 
participants in education as professionals and worthy 
members of society. 

 

 
 



IJCSNS International Journal of Computer Science and Network Security, VOL.22 No.1, January 2022 
 

 

490

 

 
 
References   
[1] Hung, B. P. A Cognitive Linguistic Approach to Teaching 

English Idioms to The Southeast Asian. Journal of English 
Language Studies, 25(2), 113–126. (2019). 
http://doi.org/10.17576/3L-2019-2502-09 

[2] Bruin, A., Treccani, B., Sala, S. Cognitive Advantage in 
Bilingualism An Example of Publication Bias? Psychological 
Science, 26 (1). 99–107. (2014). https://doi: 
10.1177/0956797614557866.  

[3] Kecskes, I. Intercultural pragmatics. New York: Oxford 
University Press. (2014). 

[4] Ogborn, M. Uttering geographies: Speech acts, felicity 
conditions and modes of existence. Progress in Human 
Geography, 44(6), 1124-1140. (2020). 

[5] Hung, B. P., Vien, T. & Vu, N. N. Applying cognitive 
linguistics to teaching English prepositions: A quasi-
experimental study. International Journal of Instruction, 
11(3), 327-346. (2018).  
http://doi.org/10.12973/iji.2018.11323a.  

[6] Ahmad, N. K. & Samad, A. B. Metaphors as Proxies for 
Identity: A Case Study of a Teaching English to Young 
Learners (TEYL) Teacher. 3L: Language, Linguistics, 
Literature, 24(4), 143-157. (2018). 
http://doi.org/1017576/3L-2018-2404-11. 

[7] Al-Shaikhli, M., Bader Al Bataineh, K., Alaziz Jomah Al 
Fawareh, A. The Importance of ‘Pragmatics’ in Interpreting 
the Intent Speech in English and Arabic languages. 
International Journal of Innovation, Creativity and Change, 
14(11), 408-428. (2020). 

[8] Kiki-Papadakis, K. & Chaimala, F. The Embedment of 
Responsible Research and Innovation Aspects in European 
Science Curricula. Revista Romaneasca pentru Educatie 
Multidimensionala, 8(2), 71-87.  (2016). 
http://dx.doi.org/10.18662/rrem/2016.0802.06 

[9] Chen, Tzu-Hua & Lin, Chih-Cheng. Enhancing L2 English 
learning through mobile-assisted TBLT: EFL learners’ 
perspectives. The Journal of Asia TEFL, 15(2), 453-461. 
(2018). https://doi: 10.18823/asiatefl.2018.15.2.13.453. 

[10] Ellis, N. C. At the interface: Dynamic interactions of explicit 
and implicit language knowledge. Studies in Second 
Language Acquisition, 27, 305-352. (2015). https://doi: 
10.1017/S027226310505014X. 

[11] Sim, M., & Pop, A. The impact of social media on vocabulary 
learning: Case study Facebook. Annals of the University of 
Oradea. Economic Science Series, 23(2), 120-130. (2014). 
Retrieved from  
https://ideas.repec.org/a/ora/journl/v2y2014i2p120-130.html 

[12] Meibauer, J. What is an indirect speech act? Reconsidering 
the literal force hypothesis. Pragmatics and Cognition, 26(1), 
61-84. (2019). 

[13] Ensink, E. F. A. J. Pragmatic aspects of televised texts: A 
single case study of the intervention of a televised 
documentary program in party politics. Journal of Pragmatics, 
38(2), 230-249. (2006). 
https://doi.org/10.1016/j.pragma.2005.06.020 

[14] Kobayashi, A. Investigating the effects of metacognitive 
instruction in listening for EFL learners. The Journal of Asia 
TEFL, 15(2), 310-328. (2018). 
https://doi.org/10.18823/asiatefl.2018.15.2.4.310 

[15] Sohrabi, Z. & Pirnajmuddin, H. John Donne's metaphors of 
self and empire: A cognitive analysis. 3L: The Southeast 
Asian Journal of English Language Studies, 23(1), 14-26. 
(2017). http://doi.org/10.17576/3L-2017-2302-02. 

[16] Dzvinchuk, D., Radchenko, O., Kachmar, O., Myskiv, I., & 
Dolinska, N. Analysis of Platforms and Tools of Open Study 
in the Conditions of Postmodern Education. Revista 
Romaneasca Pentru Educatie Multidimensionala, 12(3), 125-
143. (2020). https://doi.org/10.18662/rrem/12.3/313 

[17] Patil, Z.N. Rethinking the objectives of teaching English in 
Asia. Asian EFL Journal, 10(4), 227-240. (2008). Retrieved 
from http://www.asian-efl-
journal.com/December_08_zn.php 

[18] Hapsari, P. D., Wirawan, F. The Significant Connection 
between Communicative Competence and Cognitive Ability 
in Speaking English of English Debating Team. Humaniora,  
9(2), 149-158. (2018). 
https://doi.org/10.21512/humaniora.v9i2.4492  

[19] Deutch, S. Art Image Exploration Space (ARIES): a response 
to the image needs of art library patrons. Art Libraries 
Journal, 46 (1), 7–12. (2021). 
https://doi.org/10.1017/alj.2020.31;  

[20] Bury, S. Digital dimensions revisited. Art Libraries Journal, 
46(2), 40-43. (2021). https://doi.org/10.1017/alj.2021.3 

[21] Brown, P., and Levinson, S. Politeness: Some Universals in 
Language. Cambridge: Cambridge University Press. (1987). 

[22] Ko J., Sammons P., Bakkum, L. Effective Teaching: a review 
of research and evidence. CfBT Education Trust. (2013). 
Retrieved from: 
http://cdn.cfbt.com/~/media/cfbtcorporate/files/research/201
3/reffective-teaching-2013.pdf 

[23] Rababah І. The Reality of Using Modern Teaching Methods 
in Teaching Arabic for Speakers of other Languages from 
Teachers’ Perspective.    Journal of Systems and Software. 
(2020). https:// doi.org/10.25255/jss.2020.9.1.58.94 

[24] Saleme de Dip, C. Pragmatic analysis of a fictional text. 
(2022). Retrieved from 
https://www.academia.edu/4399204/Pragmatic_analysis_of_
a_fictional_text 


